Directors’ Report

Dear Members,

1. INTRODUCTION

The Directors of Kendriya Bhandar are pleased to present the Annyg)
Report alongwith the audited accounts for the cooperative year ending

31 March 2021.

2. PERFORMANCE FOR THE COOPERATIVE YE/ 21
The performance of the Society in terms of sales, profits . ‘erheads
during the year 2020-21 is as under:-
Indicators 2020-21 2015-20
Sales (Rs. Lakhs) 291141.21 | 171710.86
Gross Profit (Rs. Lakhs) 3935.29 4333.57
Overheads (Rs. Lakhs) 4439.30 4755.94
Net Profit (Rs.Lakhs) 472,99 462.75
Increase in Sales (%) 69.55 11.51
Increase in overheads (%) (-) 6.66 19.14
Gross profit to sales (%) 1.35 2.52
Net profit to sales (%) 0.16 0.27
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3. BU EFFIC

Your Society has achieved sales Of R8.2911.41 crores during the Financial
Year 2020-21 against the sales of Rs. 1717.11 crores in Financial Year

‘ S endeavours of generating incidental
an':'-mf: and accordingly its other income is Rs.977.00 lakhs in 2020-21 as
against Rs. 885.12 lakhs in 2019-20.

Kendriya Bhandar has achieved A net profit of Rs.472.99 lakhs in the F.Y.
2020-21 (after making provision for Pay arrears on account of wage revision
0f Rs.300.00 lakhs) against Rs.462,75 lakhs during the F.Y. 2019-20.

: of n ndri dar Retail Stores:
Kendriva Bhandar has opened new retail stores at East Kidwai Nagar.

Sale of Grocery and Consumer Items in Delhi:

Kendriya Bhandar has 105 nos, self-service grocery consumer retail stores
in Delhi beside the Institutional Sales Unit (ISU) and five pharmacy shops.
Through its Institutional sales unit, Kendriya Bhandar continues to provide
goods to institutions like Tihar Jail, JNU/IIT Hostels, Janpath/Samrat
Hotels, Hyderabad House, President House, Vigyan Bhawan, Homes of
Social Welfare Deptt. of Govt. of Delhi, Govt. Hospitals etc.

4. QUALITY, SERVICES & BENEFITS TO CUSTOMERS

The Society has established rigid quality standards to ensure that goods
with assured standards of quality are sold through its outlets. A Quality
Control Officer has been appointed in Kendriya Bhandar for monitoring the
product quality and for making improvements on an ongoing basis, Packed
ery items are sold after pre-testing in laboratory. On the shelf
post-testing is done periodically. The goods sold in the manufacturers
packing carry the warranty of the manufacturer. Complaint Books are
e &3 3n all ihe stores for customers to enter their complaints/
suggestions, which are acted upon from time to time. CCTV cameras have
hefnleiosy oo a large number of stores/establishments as preventive
 shop S , theft etc. Further, Credit Card Machines have
ed in the stores of Kendriya Bhandar.

een achieved and also inven mwh“

——
— '5_2—-—”._.

==
L




6. Mﬂéf_r Re n,um &l Offices fh”'”“- the year under repg,
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7. CHALLENGES

! was established in 1963 as il va :
Kendriya Bhandar 18 & Welfare Project and since

then, it has been functioning as such almost on “ne profit and no loss”

basis. Rapid changes in technology, policies

concept : _ market dynamics,
retailing strategies have direct bearing on the sales of Kendriya Bhandar
Muahl‘ﬂﬂmi“g nrgﬂni?_ml,u"m-..urgm‘ti:qc:d retail chains /stores coming up in

market besides posst of hawkers loitering on every road/mohalla with open

food grains are poising direct challenge.

8. EFFORTS/ STRATEGIC TIE-UPS FOR BUSINESS EXPANSION

All out efforts are made to keep high standards of service, which are being

extended, to the customers by the Society. Kendriya Bhandar is fully

conscious of the confidence reposed by its customers, by the Government

and its shareholders. Our tie-up with many organization like Telangana

Govt., HAFED, CSL etc. are continuing and number of proposals are under

active consideration at the level of different State Governments. In order to
broaden outreach/connect to masses, we have recently tied up with Prasar
Bharati and FSSAI for mass communication. FSSAI is already relaying
advertisement on FM Radio about availability of healthy/nutritious food
products in Kendriya Bhandar. Efforts are on for tie-up with other
places/sectors. We are also at advance stage of forming consortium with
other co-operatives working in different fields and also with PSUs to work
together.

9. SERVICE

* Kendriya Bhandar became life-line for service of our members and
masses during Covid phase.

* Like last year, Kendriya Bhandar as a socially responsible wellare
praject provided material & relief worth Rs.40 lacs (approx] to corona
affected people directly or through NGOs. Entire relief was arranged
by sponsership without any cost to KB.
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